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Most craft beer industry (CBI) employ-
ers will be throwing a shindig in the coming
weeks to celebrate the holiday season as
well as the employees and hard work that
went into the previous year. Beer (and other
adult libations) will be consumed, inhibi-
tions will undoubtedly loosen and stories
will be shared. And why shouldn’t they?
Company holiday parties are held in order
to strengthen existing bonds and help build
positive workplace relationships.

in the first place, the reality is that many
companies do so anyway. If your company
falls in that category, consider spending a
few extra dollars to hire a bartender. That
might sound silly if many of your employees
are perfectly qualified for the role, but the
reality is that if an employee is performing
“work,” they are entitled to compensation.
And while it might be extremely unlikely
that the employee would complain or say
something at the party, that could change if
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Here are some tips CBI employers should
consider when planning this year’s holiday

party:

a laid-back atmosphere, and people aren’t
worried about offending each other. While
that is certainly a positive work environment,
and should be applauded, it’s important
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The bottom line is that all your employees ’ & |
GROUP on e

2. OPEN BAR? HIRE A PRO: and guests should leave the holiday party

While many would recommend not having with the same (or hopefully even better)
an open bar (stocked with the hard stuff)

perception of your company. Happy holidays! . ). o

Chris Morehead is an attorney in the Portland office of
Fisher Phillips, a national labor and employment law firm.

o
PROSPEROEQ P @, . 800-2 6

He focuses on hospitality employers, with an emphasis on

the craft beer industry. When not in the office, he’s collecting W | N E RY B R EWERY

badges on “Untappd.”

He can be reached at CMorehead@fisherphillips.com
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